| BC BRI NGS AMERI CAN FI LM I NSTI TUTE AND POPULAR ARTS ENTERTAI NVENT
CO- PRODUCTI ON TO THE LA SCREENI NGS

IBC to Handl e G obal Distribution of New "Screenwiters" TV Series

HOLLYWOOD, CA April, 2002 - International Broadcast Conmunications, Inc. (IBOQ),
the US distribution conpany formed earlier this year by industry veteran Jon
Hel nrich, has been selected to handl e the global distribution of "The
Screenwriters,"” a new series produced by Entertai nment News Service (ENS), a
di vi sion of Popular Arts Entertainnent, in association with the American Film
Institute (AFI).

"The Screenwiters" will celebrate the art of witing through the eyes of
successful screenplay witers and the novies they give life to. The

ongoing series will explore the art of the novie script witing process at its
vari ous stages, fromconception of an idea, to outlining characters
descriptions, to devel oping story arcs, and of course those conpelling and
menorabl e endings. It will also explore the boundaries and hurdles witers nust
junp in their sometines contentious relationships with producers, studios and
stars.

Each epi sode of the series will match, contrast and conpare prom nent or
established screenwiters with relatively new successful nanes who were
influenced by the | egendary witers. The producers plan to visit with and

display the witers where they live, where they work, ...and where they "hang-
out".
IBC will launch "The Screenwriters" at this year's May Screenings and handl e

the worl dwi de distribution of the pilot and subsequent series.

"The screenwiter is the unsung hero of Hollywod and we thrilled to be able to
of fer an ongoing series on these nen and wonen who really don't get nuch
attention as they deserve,” said Helnrich. "Their personal stories are just as
interesting as the ones they create and we believe there is a fascination with
viewers to | earn nore about these tal ented people who play an instrunental role
in the novie making process.”

"The Screenwiters" is just the latest ENS entry into the world of celebrity
and novie rel ated progranm ng. Entertainment News Service also currently
produces "Starz Movie News" for Encore Donestic Networks, interstitial
materials for HBO ASI A and UNI VERSAL | nternational, and the series FAMOUS, Cl NE
NEWS and ON THE SET for international distribution via |IBC

The AFl is the pre-em nent organization dedicated to advanci ng and

preserving the art of film television and other fornms of the noving image. AFI
trains the next generation of noving image artists, provides |eadership in the
nati onwi de filmand television preservation effort and expl ores new
technologies in the digital nmedia arts. AFl also presents the best of film

t hrough the AFl Los Angeles International Film Festival, the AFlI National
Theater at the Kennedy Center in Washington, D.C. and the annual AFl life

Achi evenent Award, the highest honor given for a career in film Mre
informati on about the AFlI can be found by visiting its award-w nning website

| ocated at www. afi.com

Popul ar Arts Entertainnent, a reality television production conpany

responsi ble for such hits as "Dr. Katz" on Conmedy Central and "The Jeff

Corwi n Experience" on Aninmal Planet, opened its doors in 1990 by creating the
foundati on for what has becone the |argest independent entertainment news
operation in ENS. Under the banner of Entertainnent News Service, or ENS, the
conpany has produced vol umes of daily and weekly programm ng for numerous
broadcast and international networks and studios, including the NBC Wekend
Today Show, HBO, Colunbia TriStar, ABC, Fox, CBS, Universal and other najor
studi os and channel s.



Popul ar Arts Entertai nment has facilities and offices in Burbank and New
York City. Kevin M Meagher and TimBraine are the Ceo's of Popular Arts
Entertai nment and Entertai nment News Service.



